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Nama lodge shines

Community !Xaus Lodge earns certification from Fair Trade in Tourism SA

Tumo Mokone

TOURISM Indabia 2001 in Durban
kicked of with the announeement
that 'Naus Lodge was the new-
est member of the Fair Trade in
Tourism South Afvica (FTTSA)
II*"“‘-"." and the sceond Northern
Cape business to become FTTSA-
certified.

™Maus Lodge, meaning “heart”
in Nama. is a community-owned
loedpres i the Kgalagadi Transfron-
tier Park., 60km from the Mata
Mata border post with Namibia,
It is also wedged Between Namibia
and Botawana.

The luxury lodge offers guests
a lull-serviee experience including
all meals, wilderness walks with
trackers, game drives and oppor-
tunities Lo meet local San artists
while they create their traditional
crafts. The lodge is located on a
SO0 hewtare concession within
the Emt'L that was awarided to the
Mivr and Khomani San communi-
ties through a historic kind elaim
seltlement.

The lodge is now operated
under a management agreement
witha private partner, Transfron-
|.i.|,‘|' Parks Doestinations.

The FTTSA certiheation pro-
COss CXAmines =ocial, ceonomic
and environmental performance,
seeking a balance of all three prin-
ciples of sustainable development.

FTTSA certification is offered
o a veluntary basis to providers
of tourist accommodation, activi-

ties, attractions and volunteer

programmes in South Africa.

This cost-eflective I:IEIEI“'II\.'
management svstem addresses
14 operational areas of o tourism
business,

While (X aus Lodge is an attrac-
tive destination for international
and local tourists alike. it is also

an asset that the beneficiary com-
minities can he pr'n:u:t o,
Community members  are
involved  in various {'}ll:':“.'i'
ties throughout the husiness’
operations, This includes direct

ermplovment and as suppliers of

beautiful eraft whose business
has grown through direct access
to and interaction with guests.
(f course. being a wholly
CORTIITINET] .“__'\'-1 Lh Y II.I."I:I |1 L1 !Hl'. dafn
additional direct linancial benefit
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acerues through levies that are
paid out to both the Khomani San
and Mier communities.

A good example of how this
pride-in-action plays out in the
workplace is the Kalahari cuisine
menu developed for the lodge by
Mier community chel Ellen Bok
and her team.

Chel Ellen takes pride in shar-
ing home-conked Mier meals and
1[“_' THEern E:‘" I W HE..l.I]". i|'|'| (R L] || [INE |
b0 guests.

Last yvear Bok, who is also
part of the management team,
represented Naus Lodge and the
community when she accepted
the 2000 Iavels Award for Best
Practice Feonomice lmpact i Fed-
hasas annual awards ceremom in
Johannesburg.

In the words of Eleanor Mul-
ler, marketing represemative for
Naus Lodee: “All Naus Lodge
stakeholders are delighted with
the FTTSA certification, because

HEART OF THE BUSH: The magnificent !Xaus Lodge in the Kgalagadi Transfrontier Park. Picture; SUPPLIED

it Fr|'n\i|[|,-:~ expert confirmation
that how !Naus Lodge operates
et s international best practice
in Fair Tracle standards,

“This is particularly important
Brercanise Ixans Lodge i= position-
ing community<hased tourism
as a competitive prosduct within
the comnmercial tourism industry.
The opportunity to be associated
with other like-managed opera-
tioms = of great beneht o DXaus
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